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Dr. Morin was voted by his 
peers as one of the best plastic 
surgeons in the NYC metro 
area and has been included in 
New York Magazine’s “Best 
Doctors”  issue.

Dr. Morin is an expert and a leader in the field of rhinoplasty surgery. He has extensive experience 
in both primary and revision rhinoplasty and he believes that rhinoplasty results should be natural. 
Dr. Morin’s goal is to remove distractions, not to alter the innate beauty of the face. Dr. Morin takes 
his time in the OR and he listens carefully to his patient’s desires. Every nose he creates is unique 
and is designed to compliment the individual features of the face.

Robert Morin, M.D. is a board certified plastic surgeon, craniofacial surgeon 
and pediatric plastic surgeon located in Hackensack, New Jersey. 

W H Y  R H I N O P L A S T Y  S H O U L D 
N E V E R  F O L L O W  A  T R E N D

S croll through Instagram or TikTok long enough and you 
may begin to notice that many faces start to look remarkably 
similar: a tiny, perfectly straight nose, a sharply defined tip, 

full lips and a sculpted jawline. Filters and editing tools can create 
these features instantly, and social media has made it easier than ever 
to find thousands of rhinoplasty before-and-after photographs.

The problem is that faces are not interchangeable—and neither are noses.

Instagram Noses 
vs. Real Faces:
Instagram Noses 
vs. Real Faces:
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"Faces are individual. 
Rhinoplasty should be, too."

"The nose we create today needs to continue to look appropriate five, ten and 
twenty years from now—long after today’s beauty trend has disappeared."

A real-life patient of Dr. Robert Morin, one year post-op. 

One of the most common things I hear 
during a rhinoplasty consultation is, “I 
like this nose,” often accompanied by 
a photograph of a celebrity, influencer 
or another surgeon’s patient. These 
photographs can be helpful because 
they allow a patient to communicate 
what he or she finds attractive. But 
they should be a starting point for a 
conversation, not a surgical blueprint.

A nose that looks beautiful on one person 
may look completely out of place on 
another. The ideal nasal shape depends 
on the proportions of the entire face: the 
eyes, cheekbones, chin, forehead and 
lips, as well as the patient’s underlying 
bone and cartilage. Even height, facial 
width and overall body proportions can 
influence how we perceive a nose.

There is another problem with designing a 
nose for social media: the camera itself can 
be misleading. A photograph taken at close 
range with a smartphone can exaggerate 
the center of the face, particularly the 
nose. Lighting, camera angle, makeup and 
digital filters can alter facial proportions 
even further. The image on your phone is 
not necessarily the face that other people 
see when they are sitting across from you.

Rhinoplasty is also very different from 
changing a hairstyle or following a clothing 

trend. Surgery creates a permanent 
structural change. The nose we create today 
needs to continue to look appropriate five, 
ten and twenty years from now—long after 
today’s beauty trend has disappeared.

For that reason, I believe successful 
rhinoplasty begins by asking a different 
question. Instead of “What nose do 
you want?” I prefer to ask, “What 
bothers you about your nose?”

Perhaps it is a bump that dominates the 
profile. Maybe the nose appears crooked, 
the tip feels too wide, or the nose seems 
out of proportion with the rest of the face. 
Once those specific concerns are identified, 
the goal becomes much clearer: correct 
what is distracting while preserving the 
features that belong to that individual.

The best rhinoplasty should not make 
someone look like an influencer, a celebrity 
or even another rhinoplasty patient. It 
should make the face look more balanced 
while still allowing the patient to look 
unmistakably like himself or herself.

Social media can be a wonderful source 
of information and inspiration. But when 
it comes to rhinoplasty, inspiration and 
imitation are very different things.

Faces are individual. Rhinoplasty 
should be, too.
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